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£ 6 829 581
The estimated total amounts raised by 

current Live campaigns.

*These are not investment recommendations.

Discover the #TechForGood open campaigns on 
the Equity-crowdfunding platform SEEDRS:

July 2021
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Virtus Energy:
“ A nation wide EV charging 
installation company”

Campaign Website

£ 415 046
£ 200 004

target

3RD ROCK:
“A sustainable British 
activewear brand for 
climbers with a passion for 
outdoors and planet.”

Campaign Website

£ 493 262
£ 300 023

target

WeVee:
“The electric car shopping platform 
bringing Evs in one place to 
browse, configure and lease an EV 

”

Campaign Website

£ 1 714 863
£ 850 005 

Target

Percuro:
“Next-generation pet food 
which is sustainable, for the 
health of your pet ’s mind 
and body”

£ 626 636 
£ 560 000

target

Campaign Website

Avida Global:
“Improving lives through 
sustainably produced, high-quality 
medical cannabis oils and 

derivatives ”

£ 1 648 737
£ 1 000 003 

Target

Website

Wegaw:
“Wegaw processes remote 
sensing satellite data with 
machine learning to 
optimize renewable energy 
production .”

Campaign Website

£ 450 221
£ 364 290

target

https://www.seedrs.com/avidaglobal
https://www.seedrs.com/virtusenergy
http://www.virtusenergy.co.uk/
https://www.seedrs.com/3rd-rock
https://www.3rdrockclothing.com/
https://www.seedrs.com/wevee
http://www.wevee.uk/
https://www.seedrs.com/percuro
http://www.percuro.earth/
http://www.avidaglobal.com/
https://www.seedrs.com/wegaw2021
wegaw.com/
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Mootral:
“ Pioneering solutions to 
reduce climate change – one 
cow at a time!”

Campaign Website

£ 895 670
£ 1 000 000 

target

Learned.Live:
“Learned Live is a fully 
interactive learning platform 
for adults with online 
classes taught live on Zoom.”

Campaign Website

£ 145 724
£ 230 000 

target

Lime Global:
“Turning healthcare on its 
head. Bit-size, super-simple, 
affordable top-ups to public 
healthcare”

£ 439 422 
£ 400 000

target

Campaign Website

https://www.seedrs.com/mootral
http://www.mootral.com/
https://www.seedrs.com/learnedlive
learned.live
https://www.seedrs.com/lime-global1
http://www.limeinsurance.com/

